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RADISSON ARUBA RESORT, CASINO & SPA  

ANNOUNCES 2011 SUMMER & FALL SALE 

 

ARUBA, June 8, 2011 – The sun over Radisson Aruba Resort, Casino & Spa is always warm, but with the 

announcement of its new 2011 Summer & Fall Sale, the vacation deals are even hotter. 

Guests can save up to 35 percent with special rates on newly “refreshed” rooms from now until December 

20th, with accommodations starting at $206 plus a value-added Book Early Bonus, which includes $25 

spa credit, up to $100 in beverage credit, $100 for Match Play in the resort casino and free meals for kids.  

The 2011 Summer & Fall Sale provides guests the opportunity to enjoy a 15-acre tropical oasis, brimming 

with lagoons, waterfalls and manicured gardens as well as 1,500 feet of white sandy beach along Aruba’s 

famed Palm Beach. Featuring 354 guestrooms – including 31 luxurious suites and exclusive Plaza Club 

accommodations –  the resort captures the essence of Aruban charm offering sumptuous cuisine in three 

restaurants; a 30,000-square-feet pool area with two free-form pools; 16,000-square-feet starlit themed 

casino; award-winning Larimar Spa; and five-star PADI dive and water sports facility.  

There is plenty to do both on and off the Radisson Aruba Resort, Casino & Spa property, with a wide 

variety of recreational options including a Robert Trent Jones II-designed golf course, tennis, croquet, 

volleyball, scuba clinics, Waverunner and canoe rentals as well as waterskiing and parasailing, all of 

which can be arraigned through the resort concierge. A Kids’ Club Room is also available with ever-

changing activities for guests ages 5 and older. 

- Radisson Aruba Resort, Casino & Spa   - 
-  

The AAA Four Diamond Radisson Aruba Resort, Casino & Spa, located on Palm Beach – the island’s top 

beach – is a 15-acre tropical oasis offering exceptional accommodations and facilities enhanced by warm 

and caring, attentive service. The resort’s award-winning oceanfront Larimar Spa, known for treatments 

incorporating indigenous island ingredients, is the most comprehensive in Aruba and a favorite of spa 

connoisseurs. With an exceptional staff –many with the resort for more than15 years – the property is 

notable for its gracious service, having the largest expanse of white sandy beach on the island, exotic 

lagoons, cascading waterfalls, manicured fragrant gardens, and 355 guestrooms, including 32 luxurious 

suites and exclusive Plaza Club accommodations. The Radisson Aruba captures the essence of Aruban 

charm offering sumptuous cuisine in three restaurants; including Sunset Grille, the island’s only AAA Four 

Diamond-rated restaurant, and Mira Solo, the island’s only martini bar featuring a variety of 52 martinis; a 

30,000-square-foot pool area with two free-form pools; a 16,000-square-foot starlit-themed casino; a five-

star PADI dive and water sports facility, and more than 15,000 square feet of special event space. 
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As one of the world’s leading brands, Radisson
®
 is being positioned to deliver vibrant, contemporary and 

engaging hospitality characterized by the Yes I Can!
SM

 service philosophy. Our ambition is to expand 

Radisson
®
 as a powerful, globally consistent, first-class brand. The positioning is being supported by a 

series of innovations introduced during our 2010 Global Business Conference, including new room 

concepts, new restaurant concepts and a series of new service concepts focused on the guest 

experience. The strategy for Radisson
®
 entails an investment program of up to USD 1.5 billion in North 

America alone, focused on establishing flagship hotels in key U.S. cities and on upgrading the existing 

portfolio. With 425 hotels in operation globally and 107 hotels currently in the pipeline, the brand is poised 

for significant growth around the world*. We plan to grow the portfolio domestically and globally to at least 

600 hotels by 2015. 

##### 


